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Abstract 

In 2019, the Ekvilib Institute designed the Socially Responsible Employer (DOD) certificate 

together with partners GZS (Chamber of Commerce), ZDS (Association of Employers), ZSSS 

(Association of Unions), and the communication agency Pristop. The main purpose of the 

certificate is to comprehensively improve the socially responsible management of profit- and 

nonprofit- entities in Slovenia. After the second year of awarding the certificate, we conducted 

the third round of analysis of the operation of Slovenian businesses and organizations on a 

sample of 136 fully-completed surveys. The result of the analysis was also compared with the 

second round of analysis conducted in 2021 and the first analysis conducted in 2020 (at the 

beginning of the project). We found that the awareness of companies/organizations of social 

responsibility, their attitude towards certificates and awards, and the implementation of projects 

and activities in the mentioned field had increased significantly in three years. More than half 

(60%) of the participants claim that they are well acquainted with the concept of social 

responsibility. All three analyses have shown that most companies implement at least one 

measure in the area of health and safety at work. The main reason for implementing social 

responsibility measures turned out to be the fact that social responsibility strengthens the culture 

and reputation of the company/organization as an employer. The results of the research are 

presented in more detail below. 

  

The project »SOCIALLY RESPONSIBLE EMPLOYER – SOCIALLY RESPONSIBLE 

EMPLOYER CERTIFICATE« is implemented under the 8th priority axis "Employment 

promotion and transnational labor mobility", 8.3 priority investments "Active and healthy 

aging", and the 8.3.1 specific objective "Extension and activities of the elderly involved in the 

measures” of the Operational Program for the Implementation of European Cohesion Policy 

in the 2014-2020 period. The project has been selected in a public tender for co-financing the 

system of certification of socially responsible companies. 

 

Keywords: Corporate social responsibility, socially responsible employer, business, 

organization, sustainable development, social responsibility certificate, socially responsible 

company. 
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1 Introduction 

Corporate social responsibility (CSR) means that “private firms voluntarily make costly efforts 

to achieve social goals or to avoid socially damaging consequences of their production 

activities, over and above what is required by government regulation” (Nyborg, 2014). It has 

become increasingly important for companies, as most realized that “not only is doing good the 

right thing to do, but it also leads to doing better” (Bhattacharya and Sen, 2004, p. 9). CSR 

includes three main segments – economic, ecological, and social sustainability (Dahlin et al., 

2020). The latter is the basis of our research and the Socially Responsible Employer (DOD) 

certificate. With the growing importance of CSR and with it the rise of social sustainability, 

setting the right ethical standards has become crucial for businesses and their success (Swaen, 

L., 2010), (Jakomin, A. 2008), (Visser, W., 2011). Studies show that socially responsible 

employers attract employees that are more motivated to work and cooperate and are generally 

more responsible as well. Furthermore, monetary incentives are less important when an 

employer is practicing social responsibility, meaning that they can attract “better” – 

hardworking, motivated, and loyal – employees even at lower wages (Nyborg, 2014), (Epstein, 

M.J. & Buhovac, A. R., 2014). Besides that, social responsibility also strengthens the culture 

of a business and creates an environment where employees feel good and safe at. All of this 

contributes to the growing popularity of social responsibility among businesses worldwide. To 

have a real positive effect on the environment and society, firms need to change their whole 

business logic to quite a big extent, which is not always the easiest. Studies show that CSR 

efforts of big global firms consisted only of “cosmetic greenwashing”, with their efforts being 

only symbolic and looking good on the outside, while their business didn’t really change much 

and brought no significant positive effect to a broader set of stakeholders. To prevent such 

doing, several CSR certificates have arisen. With them, firms can demonstrate real 

commitment, since many standards must be met if the firm wants to get the certificate (Dahlin 

et al., 2020). One of such certificates is also the Socially Responsible Employer Certificate 

(DOD).    

2 Backgrounds 

In 2019, the Ekvilib Institute designed the Socially Responsible Employer (DOD) certificate, 

the main purpose of which is to comprehensively improve the socially responsible management 

of profit- and nonprofit- entities in Slovenia in their relation to employees. The certificate has 

been actively supported throughout the past three years through awareness-raising 

communication campaigns, active media relations, media partnerships, social media activities, 

and various events and workshops prepared by the project partner Pristop d.o.o. The 

communication activities also include research, in the framework of which we have already 

conducted the third round of analysis after awarding the certificate for the second year in a row. 

The third round of surveying Slovenian businesses and organizations took place between 5 

January and 28 February 2022. The analysis was conducted on a sample of 136 fully-completed 

surveys. The participants were asked to take part in the survey by the project partners – the 

Ekvilib Institute, GZS, and ZDS – through their member contacts. The result of the analysis 

was also compared with the second round of analysis conducted in 2021 and the first analysis 

conducted in 2020. 

 The survey included a short questionnaire with 13 questions related to corporate social 

responsibility. With it, we wanted to check the knowledge and awareness of 

companies/organizations in the field of social responsibility, their attitude towards certificates 

and awards, and the implementation of projects and activities in the field of social 
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responsibility. We also checked their attitude towards socially responsible business operation 

during the coronavirus epidemic, their knowledge of the DOD certificate, and their readiness 

to obtain the certificate. 

The surveyed parties filled out the questionnaire via the online tool 1ka.si. As we wanted to 

obtain answers from the business community, i.e., Slovenian companies and organizations, the 

project partners – the Ekvilib Institute, GZS, and ZDS – helped us distribute the survey. 

The final sample (N) of correctly completed surveys was 136 relevant units, which is a 

representative sample. Based on these data, we performed the analysis presented below. 

3 Survey results and comparison between years 

3.1 Demographic data 

In survey I of the Slovenian business community, there were 266 participating 

companies/organizations, 134 in survey II, and 136 in survey III. In all three surveys, most 

participants were from medium-sized companies/organizations (39 % in 2020, 27 % in 2021, 

50 % in 2022) with between 51 and 250 employees. They mostly worked in the field of 

manufacturing (17 % in 2020, 17 % in 2021, and 13 % in 2022) and in the field of health and 

social work (15 % in 2020, 13 % in 2021, and 14 % in 2022). In surveys II and III, a lot of them 

also worked in “other activities” (14 % in 2021, 24 % in 2022). Most of the 

companies/organizations were privately owned (57 % in 2020, 63 % in 2021, 65 % in 2022). 

Figure 1: Size of the participating company/organization 2020-2022 
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Figure 2: Industry of the participating company/organization 2020-2022 

 

3.2 Familiarity with the concept of social responsibility 

In all three surveys – I, II and III – the majority (48 % in 2020, 49 % in 2021, 60 % in 2022) of 

the respondents said that they were well acquainted with the concept of social responsibility, 

with a significant share growth from the original 48 % to 60 %. In 2020, 1 % of respondents 

said that they were not familiar with the concept of social responsibility at all, dropping to 0% 

in 2021 and 2022. Thus, we can observe a growing knowledge and familiarity with the concept 

of social responsibility over the years. 

 

Figure 3: Acquaintance with the concept of social responsibility  

 

3.3 Measures in the field of social responsibility 

The majority (100 % in 2020, 99 % in 2021, 99 % in 2022) of respondents in all three surveys 

also claimed that they implemented at least one measure in the field of social responsibility, 

namely measures in the field of health and safety at work. The most frequently implemented 

activities were measures in the field of work-life balance (84 % in 2020, 93 % in 2021, 92 % in 

2022) and training for the career advancement of employees (82 % in 2020, 82 % in 2021, 88 

% in 2022). Designing products and/or services under the Sustainable Development Guidelines 

was among the most common socially responsible activities in 2020 and 2022 (82 % in 2020, 

86 % in 2022), while the third most common measure in 2021 was the Code of Ethics (79 %). 
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Over the years, the share of companies/organizations that decide to carry out training activities 

(workshops, lectures) on social responsibility for employees has also grown (33 % in 2020, 36 

% in 2021, 64 % in 2022). As we can see in 2022, despite remaining in the penultimate place, 

the implementation of lectures and workshops on social responsibility for employees has greatly 

increased by 31 percentage points compared to the first year. In 2022, more than half of the 

respondents – 63 % – also have a strategy for sustainable development and social responsibility. 

In 2020 (12 %) and 2021 (13 %), a comparable share of organizations implemented all 10 

measures in the field of social responsibility listed in the questionnaire. In 2022, however, the 

share is much higher, as 32 % of organizations implement all 10 measures. In the first two years 

of the survey, almost half (49 % in 2020, 48 % in 2021) of the respondents implemented at least 

8 measures or more, while 66 % of respondents did so in 2022. 

Figure 4: Measures in the field of social responsibility 

 

3.4 Certificates/awards in the field of social responsibility 

Among all companies/organizations that participated in surveys I, II and III, one-half or more 

have already obtained the Family-Friendly Company certificate in the past (50 % in 2020, 58 

% in 2021, 54 % in 2022). Most have also received the ISO 9001 quality management certificate 

(44 % in 2020, 51 % in 2021, 52 % in 2022). Over the years, the number of companies that 

received at least one of the awards or certificates in the field of social responsibility has been 

growing rapidly – from 28 % in 2020 to 81 % in 2021 and 87 % in 2022. Among the least 

frequently received in 2020 and 2021 were the Horus Award, the Reputable Employer title, and 

the Certificate for Socially Responsible Company. The least frequently received in 2022 were 

the Work & Life Balance Certificate, the Horus Award, and the Golden Thread Award. 

Participants in all three surveys believe that certificates and awards in the field of social 

responsibility significantly contribute to the reputation of the company/organization. To a lesser 

extent, they also agree that they make an important contribution to strengthening the trust of 

the organization's stakeholders and to the credibility of the company/organization. Most 

respondents do not have an opinion on the statement that certificates/awards contribute to the 

profitability of the company/organization. At the same time, more respondents than not trust 

social responsibility certificates. 
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Figure 5: Social responsibility certificates & awards 

 

3.5 Reasons for implementing social responsibility measures 

In all three surveys, the respondents also agreed on the most important reason for taking social 

responsibility measures in companies/organizations: social responsibility strengthens the 

culture of the company/organization and the reputation of the company/organization as an 

employer. Another reason that they recognized as important is that the company/organization 

taking such measures contributes to increasing the motivation of employees through socially 

responsible actions. In survey III, they also recognized that socially responsible actions were 

important for acquiring new and retaining existing employees. 

Figure 6: Reasons for implementing social responsibility measures 

 

3.6 Social responsibility at the time of the coronavirus pandemic 

A vast majority (as many as 82 %) of the companies/organizations surveyed believe that 

socially responsible business operation is just as important in the context of the 

coronavirus epidemic as it was before the pandemic. 

As many as 68 % also carried out measures and activities in the field of social responsibility 

during the pandemic. 13 % of respondents did not carry out socially responsible activities in 

2021, as they focused on rescuing the company/organization, while almost half of them (42 %) 

carried out socially responsible projects to a lesser degree that year. However, in the last year 

compared to the year before the coronavirus pandemic, 38 % of the companies have 

implemented the same number of socially responsible projects, while 32 % of the 

companies/organizations have even increased the number of projects. 
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Figure 7: Impact of COVID-19 on social responsibility 

 

3.7 Recognition of the Socially Responsible Employer certificate 

The results of the research show that the recognition of the Socially Responsible Employer 

certificate has increased significantly, growing higher each year about which research was 

conducted. Most of the respondents in surveys I and II had already heard of the Socially 

Responsible Employer certificate prior to partaking in the survey but did not know it well. In 

survey III, however, most respondents had already received the certificate or were in the process 

of obtaining it. The share of those who have heard of the certificate but do not know it well has 

dropped from 67 % in 2020 to 49 % in 2021 and 27 % in 2022. This means that detailed 

knowledge of the certificate has improved by as much as 40 percentage points in three 

years. The share of those who have heard of the certificate and know it well already increased 

in survey II – from 14 % to 22 %. In survey III, the share dropped to 18 %, as a large proportion 

of respondents moved to the group of those who had already received it. Furthermore, the share 

of those unfamiliar with the certificate has significantly dropped in three years – from 19 % in 

2020 to 3 % in 2021 and 2 % in 2022. This means that familiarity with the certificate has 

improved by 17 percentage points compared to the first year. In addition, by the 2021 survey, 

26 % of the respondents had already obtained the Socially Responsible Employer certificate or 

were in the process of acquiring it. By the 2022 survey, the share had already risen to 52 %. 

In 2020, 65 % of the respondents were undecided when asked whether they wanted to obtain 

the certificate. The share dropped to 38 % in 2021 and to 27 % in 2022. In 2020, 23 % wanted 

to obtain it, followed by a 20 % share in 2021 and a 10 % share in 2022. The reason for the 

significant drop in the share of respondents that wanted to obtain the certificate was that more 

than half of them had already received it or were in the process of obtaining it. The share of 

those that did not want to obtain the certificate first rose from 12 % in 2020 to 15 % in 2021, 

and then dropped to only 4 % in 2022. 
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Figure 8: Familiarity with the Socially Responsible Employer certificate  

 

 

4 Conclusion  

Analysis of the responses in surveys I (2020), II (2021) and III (2022) in the business 

community, conducted within the Socially Responsible Employer certificate project, shows that 

the state of information and awareness of companies/organizations in the field of social 

responsibility, their attitude to certificates and awards, and the implementation of social 

responsibility projects and activities have improved significantly in the past three years. The 

share of respondents who know the certificate well has increased by as much as 40 

percentage points in three years. All three surveys showed that most companies implement 

at least one measure in the area of safety and health at work. Other most frequently 

implemented activities are measures taken in the field of work-life balance and education 

for the career advancement of employees. In 2020 and 2022, one of the most common 

socially responsible activities was product design/services in line with the Sustainable 

Development Guidelines. The situation has also improved in a range of activities carried out 

by companies in the field of social responsibility, as survey III showed that more than half of 

the companies (66 %) are already implementing 8 or more measures, and that 32 % of 

the organizations are implementing all 10 measures. In surveys I and II, less than half (49 

% in 2020, 48 % in 2021) of the companies implemented 8 or more measures. When it comes 

to the successful implementation of certain activities, the most improvement was seen in the 

implementation of the measure of conducting lectures and workshops on the topic of social 

responsibility for employees, as the number of respondents that indicated that they were 

carrying out this activity was 31 % higher in 2022 than in the 2020 survey. All three surveys 

showed that the respondents strongly agree that the main reason for implementing socially 

responsible measures is the fact that social responsibility strengthens the culture of the 

company/organization and the reputation of the company/organization as an employer. 

Another reason that the participants in the research found important was that 

companies/organizations contribute to increasing the motivation of employees through 

socially responsible actions. To the same extent, they also recognized in survey III that socially 

responsible actions are important for acquiring new and retaining existing employees. 

According to the results of the research and the comparison between the years, significant 

progress has also been made in increasing the visibility of the Socially Responsible Employer 

mailto:info@irdo.si


Growing awareness of social responsibility importance among Slovenian companies 

 

17th IRDO International Conference, SOCIALLY RESPONSIBILE SOCIETY CHALLENGES 2022:  
Green, digital, and inclusive transition: how to make it happen? 

2−3 June 2022, Maribor, Slovenia, EU, ONLINE, www.irdo.si, info@irdo.si 

 

9 

certificate in the business community. The share of those who already have the certificate or 

are in the process of obtaining it has increased from 26 % to 52 %. Detailed knowledge of the 

Socially Responsible Employer certificate has improved by as much as 40 percentage 

points in three years. 
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